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€D CONTENT

& LIABILITY DISCLAIMER

M VideoEldorado

The information contained in this presentation or enclosed
herewith is provided and intended for informational purposes
only and should not be relied on for any investment decisions.
The information provided in the presentation includes
assumptions and financial information on M.Video and
Eldorado operations and expectations which are "indicative".
Specifically, some of the information presented is taken from
the M.Video-Eldorado group management information system
and as such may be unaudited and may include assumptions
and estimates. With the exception of numbers which can be
traced to the audited consolidated financial statements for

the years ended 31 December 20072019, the numbers may
not have been subjected to any audit testing nor have the IFRS
policies necessarily been applied to these numbers/
calculations.

All M.Video group company information provided in this
presentation is provided on an "as is" basisM.Video

believes and has done everything within its power to ensure
the information is not misleading. Nevertheless,M.Video does
not take any responsibility for the accuracy or completeness
of the information. By the same token, the forwardlooking
information provided is based on the high level, longer term
views of the M.Video-Eldorado group management, and not on
detailed budgeting or forecasting principles. The addressees
of the presentation should not take these numbers as the true
and accurate numbers and, as such, should not disseminate,
or refer to these numbers for any purpose other than for the
purpose they were given, namely for an informational purpose.
Anyone using the information contained in this presentation
does so, at his/her own risk.
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@D KEY FIGURES
AND HIGHLIGHTS

Double-digit GMV!') growth driven

by the Total Online Sales(?)

Continued growth in TOS
and its share in GMV driven by
mobile platform (+90%), mobile

Further scaling of OneRetail platform
via growth of identified active
customers® and OneRetailcustomers

Growth in pickup (+71%) and delivery
shows stickiness of ecommerce and
resiliency of stores as points of
customer contact and experience

Sustainable demand for new CE

()
@)
(@)

(1) Gross Merchandise Value (GMV) includes purchases in retail stores (including pick up orders), paid and delivered onlinsders, paid shipments to legal entities from warehouses. Purchases made in stores
and online orders may be made by individuals and legal entities. GMV includes sales of goods and services, which may be ownbg the Company or agents. GMV includes VAT, excludes returns and discounts
offered to customers for the reporting period. GMV is not Revenue of the Company, (2) TOS denotes Total Online Sales, (3) Thempany defines identified active customers as those who have logged in and
made at least one purchase through any sales channel during the year, (4) The Company definé3neRetailcustomers as those who signed in and made at least one purchase during the year through the web
platform or mobile platform, including customer and consultant apps

categories and WFH products

1Q’21 key figures

+14%
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GMV YoY

+90%

Mobile Platform
Sales YoY

+64%

OneRetail
customers® YoY

M VideoEldorado

+63% -

Total Online Sales (TOS) YoY

67% =

TOS share as % of GMV
(vs 47% in 1Q'20)

58%

Share of OneRetailcustomers
(vs 38% in Mar'20 and 42% in Dec’20)
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€D KEY EVENTS
DIGITAL TRANSFORMATION DEVELOPMENT AND IMPROVED SHARE
AND SHIFT TO NEW IT SCALING OF MOBILE LIQUIDITY, GOVERNANCE
PLATFORM ON TRACK PLATFORM AND SOLID DIVIDEND
A Accelerating shift from A M.Video launchedOneRetail A SPO 0f13.5% shares
centralized IT operations to order in 150 stores resulting jodsfbtfe! Hspvqg!t! gsf
functional IT products in higher averageticket and to 24%
additional sales
A 124 product / project teams . | A BoDrecommended DPS of
work on client and inchouse AMb V od I. : p g! NWQ! ¥ (FUB 38ra$)f|lmah2020
services and solutions g s j dM.Videq costomer dividend, bringing the total
app resulting in 1519% gbzpvu'!lup! 211&!pg! GZ!
A In-house IT staff increased conversion rate increase 17-based net profit
1.5x YTD A Eldorado customer app A 3 INEDs and 2 SAFMAR
A Digital academy launched installations reach 1.5 m representatives nominated
to new BoD
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@ ONLINE-DRIVEN BUSINESS AUGMENTED
BY EXTENSIVE FOOTPRINT
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92% of all orders 59% 41% of GMV 60% of population 100%

online coverage

(8] s ready for pickup TR
in cities of operation(®)

fulfilled using store @ of stock value
within 15 min) delivery (within 24 hours)®)

infrastructure ® is located in stores®

(1) Compared to December 2020, (2) Compared to March 2020, (3) As of March 31, 20204) For the first quarter of 2021, (5) Including StPetersburg
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@D ROBUST GROWTH IN GMV

® Share of TotalOnline Sales YoY growth

Web Platform®

| Consultant App
m Customer App

1Q 2020 1Q 2021 1Q 2020 1Q 2021

(1) Web Platform includes sales from website, marketplace, manual orders, vendor catalogue and contact center
Source: Company data 6



