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Ul FI JOGPSNBUJPO! DPOUBJOFE! Il FSFJO! I BT! CFFO! QS F QEPHATEORREVIS® ANY DF THEIFORW ARD IOOKING/STATEMENTS CONTAINED IN THIS
dZDPNQBOZL} /! UI F! JOGPSNBUJPO! BOE! PQJOJPOT! QSF T FRRESENFATION,SOR JOCREFRESTFACTUBLIRESHLTS? CHANGES IN ASSUMPTIONS OR

INFORMATION GATHERED AT THE TIME OF ITS PUBLICATION AND ARE THEREFORE
SUBJECT TO CHANGE WITHOUT NOTICE. WHILE THE COMPANY RELIES ON INFORMATION
OBTAINED FROM SOURCES BELIEVED TO BE RELIABLE, IT DOES NOT GUARANTEE
ACCURACY OR COMPLETENESS OF SUCH INFORMATION. THE CONTENTS OF THIS
PRESENTATION HAVE NOT BEEN INDEPENDENTLY VERIFIED BY OR ON BEHALF OF THE

CHANGES IN FACTORS AFFECTING THESE STATEMENTS, ANY CHANGE IN THE
COMPANY’S EXPECTATIONS WITH REGARD THERETO OR ANY CHANGE IN EVENTS,
CONDITIONS, OR CIRCUMSTANCES ON WHICH ANY SUCH STATEMENTS ARE BASED OR
TO UPDATE OR TO KEEP CURRENT ANY OTHER INFORMATION CONTAINED IN THIS
PRESENTATION.

DPNQBOZ! PS! BOZ! PG! JUT! BEWJTFST! ) Ul F! dZBEWJ TF ST LEERTAIN BNANZIAIONFORMATION INCLUDEREIN THIS®RESEDITATION INCLUDING, BUT

THIRD PARTY. NO RELIANCE MAY BE PLACED FOR ANY PURPOSES WHATSOEVER ON THE
INFORMATION CONTAINED IN THIS PRESENTATION OR ON ITS COMPLETENESS,
ACCURACY OR FAIRNESS. NO REPRESENTATION OR WARRANTY, EXPRESS OR IMPLIED,
IS MADE OR GIVEN BY OR ON BEHALF OF THE COMPANY OR ANY OF ITS SUBSIDIARIES,
SHAREHOLDERS, DIRECTORS, OFFICERS OR EMPLOYEES OR ANY OTHER PERSON AS TO
THE ACCURACY, COMPLETENESS OR FAIRNESS OF THE INFORMATION OR OPINIONS
CONTAINED IN THIS PRESENTATION. ACCORDINGLY, NONE OF THE COMPANY, ANY OF ITS

NOT LIMITED TO, NON-IFRS FINANCIAL INFORMATION, MAY NOT HAVE BEEN AUDITED,
REVIEWED OR VERIFIED BY AN INDEPENDENT ACCOUNTING FIRM. THE INCLUSION OF
SUCH FINANCIAL INFORMATION IN THIS PRESENTATION OR ANY RELATED
PRESENTATION SHOULD NOT BE REGARDED AS A REPRESENTATION OR WARRANTY BY
THE COMPANY, THE ADVISORS, ANY OF THEIR RESPECTIVE AFFILIATES OR ANY OF THEIR
OR THEIR AFFILIATES’ RESPECTIVE MEMBERS, DIRECTORS, OFFICERS, EMPLOYEES, AGENTS
OF ADVISERS AS TO THE ACCURACY OR COMPLETENESS OF SUCH INFORMATION’S

TVCTJEJBSJFT-!BOZ! PG! Ul FIDPNQBOZ! T! PS! JUT! TV CTRORTRABYAUGFTHE FIERANCIATCONDIHONCR RESULTS!OP GPERATIONS OF THE
DPNQBOZ! T! SFTQFDUJWF! TVCTJEJBSJFT-! BGGJ MJBUF T - COMPANY DRISSTGROUPAN)ADDITION), THE OOMFPANY! SABDITORS ARE CONTINUING

ANY OTHER PERSON SHALL HAVE ANY LIABILITY WHATSOEVER (IN NEGLIGENCE OR
OTHERWISE) FOR ANY LOSS WHATSOEVER ARISING FROM ANY USE OF THIS
PRESENTATION OR ITS CONTENTS OR OTHERWISE ARISING IN CONNECTION WITH
THE PRESENTATION.

THE INFORMATION AND OPINIONS CONTAINED IN THIS PRESENTATION (INCLUDING
WITHOUT LIMITATION ANY FORWARDDOKING STATEMENTS AS REFERRED TO BELOW)
ARE PROVIDED AS AT THE DATE OF THIS PRESENTATION AND ARE SUBJECT TO CHANGE
WITHOUT NOTICE. MATTERS DISCUSSED IN THIS PRESENTATION MAY CONSTITUTE
FORWARBLOOKING STATEMENTS.

THIS PRESENTATION CONTAINS STATEMENTS ABOUT FUTURE EVENTS AND
EXPECTATIONS. ANY STATEMENT IN THESE MATERIALS THAT IS NOT A STATEMENT OF
HISTORICAL FACT INCLUDING, WITHOUT LIMITATION, THOSE REGARDING THE
COMPANY’S ORITS GROUP’S FINANCIAL POSITION, BUSINESS STRATEGY, FUTURE
PLANS AND OBJECTIVES FOR FUTURE OPERATIONS, OUTLOOK AND GROWTH
PROSPECTS, POTENTIAL FOR FUTURE GROWTH; GROWTH IN DEMAND FOR PRODUCTS,
ECONOMIC OUTLOOK AND INDUSTRY TRENDS AND DEVELOPMENTS OF MARKETS,
INVOLVES KNOWN AND UNKNOWN RISKS, UNCERTAINTIES AND OTHER FACTORS
WHICH MAY CAUSE THE ACTUAL RESULTS, PERFORMANCE OR ACHIEVEMENTS OF THE
COMPANY OR ITS GROUP TO BE MATERIALLY DIFFERENT FROM ANY FUTURE RESULTS,
PERFORMANCE OR ACHIEVEMENTS EXPRESSED OR IMPLIED BY SUCH FORWARD-
LOOKING STATEMENTS. SUCH FORWARD-LOOKING STATEMENTS ARE BASED ON
NUMEROUS ASSUMPTIONS REGARDING THE COMPANY’S OR ITS GROUP’S PRESENT
AND FUTURE BUSINESS STRATEGIES AND THE ENVIRONMENT IN WHICH THE COMPANY
ORITS GROUP WILL OPERATE IN THE FUTURE. ALTHOUGH THE COMPANY BELIEVES THAT
THESE ASSUMPTIONS WERE REASONABLE WHEN MADE, THESE ASSUMPTIONS ARE
INHERENTLY SUBJECT TO SIGNIFICANT UNCERTAINTIES AND CONTINGENCIES WHICH
ARE DIFFICULT OR IMPOSSIBLE TO PREDICT AND ARE BEYOND ITS CONTROL AND IT MAY
NOT ACHIEVE OR ACCOMPLISH THESE EXPECTATIONS, BELIEFS OR PROJECTIONS. PAST
PERFORMANCE SHOULD NOT BE TAKEN AS AN INDICATION OR GUARANTEE OF FUTURE
RESULTS, AND NO REPRESENTATION OR WARRANTY, EXPRESS OR IMPLIED, IS MADE
REGARDING FUTURE PERFORMANCE. THESE FORWARD LOOKING STATEMENTS SPEAK
ONLY AS AT THE DATE AS OF WHICH THEY ARE MADE, AND NONE OF THE COMPANY,
THE ADVISERS, ANY OF THEIR RESPECTIVE AFFILIATES OR ANY OF THEIR OR THEIR
AFFILIATES' RESPECTIVE MEMBERS, DIRECTORS, OFFICERS, EMPLOYEES, AGENTS OR
ADVISERS INTEND OR HAVE ANY DUTY OR OBLIGATION TO SUPPLEMENT, AMEND,

TO AUDIT THE COMPANY’S CONSOLIDATED FINANCIAL INFORMATION AS AT AND FOR

THE YEAR ENDED 31 DECEMBER 2020 AND, THEREFORE, SUCH FINANCIAL INFORMATION

IS PRELIMINARY AND MAY BE SUBJECT TO AMENDMENT AND/OR RESTATEMENT.

SOME NUMERICAL FIGURES INCLUDED IN THIS PRESENTATION HAVE BEEN SUBJECT TO
ROUNDING ADJUSTMENTS. ACCORDINGLY, NUMERICAL FIGURES SHOWN AS TOTALS

IN CERTAIN TABLES MAY NOT BE AN ARITHMETIC AGGREGATION OF THE FIGURES THAT
PRECEDED THEM.

TO THE EXTENT AVAILABLE, THE INDUSTRY, MARKET AND COMPETITIVE POSITION DATA
CONTAINED IN THE PRESENTATION COME FROM OFFICIATBIRD PARTYSOURCES.

THIRD PARTY INDUSTRY PUBLICATIONS, STUDIES AND SURVEYS GENERALLY STATE THAT
THE DATA CONTAINED THEREIN HAVE BEEN OBTAINED FROM SOURCES BELIEVED TO BE

RELIABLE, BUT THAT THERE IS NO GUARANTEE OF THE ACCURACY OR COMPLETENESS OF

SUCH DATA. WHILE THE COMPANY BELIEVES THAT EACH OF THESE PUBLICATIONS,
STUDIES AND SURVEYS HAS BEEN PREPARED BY A REPUTABLE SOURCE, NONE OF THE
COMPANY, THE ADVISERS OR ANY OF THEIR OR THEIR RESPECTIVE MEMBERS,

WHICH WOULD REQUIRE ANY REGISTRATION, LICENSING OR OTHER PERMISSION WITHIN
SUCH JURISDICTION.

THIS PRESENTATION IS ADDRESSED SOLELY TO AND IS ONLY BEING DISTRUBUTED TO
AND DIRECTED AT PERSONS IN MEMBER STATES OF THE EUROPEAN ECONOMIC AREA
(THE "EEA") WHO ARE QUALIFIED INVESTORS (WITHIN THE MEANING OF ARTICLE 2(E)

OF THE PROSPECTUS REGULATION). IN ADDITION, IN THE UNITED KINGDOM, THIS
PRESENTATION IS ADDRESSED SOLELY TO AND IS ONLY BEING DISTRIBUTED TO AND
DIRECTED AT PERSONS ARE QUALIFIED INVESTORS (WITHIN THE MEANING OF ARTICLE
2(E) OF THE PROSPECTUS REGULATION AS IT FORMS PART OF THE DOMESTIC LAW OF
THE UNITED KINGDOM BY VIRTUE OF THE EUROPEAN UNION (WITHDRAWAL ACT) 2018
WHO ARE (I) INVESTMENT PROFESSIONALS FALLING WITHIN ARTICLE 19(5) OF THE
FINANCIAL SERVICES AND MARKETS ACT 2000 (FINANCIAL PROMOTION) ORDER 2005
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LAWFULLY BE COMMUNICATED, FALLING WITHIN ARTICLE 49(2)(A) TO (D) OF THE ORDER
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INFORMATION MUST NOT BE ACTED ON OR RELIED ON (I) IN THE UNITED KINGDOM, BY
PERSONS WHO ARE NOT RELEVANT PERSONS, AND (Il) IN ANY RELEVANT STATE, BY
PERSONS WHO ARE NOT QUALIFIED INVESTORS. ANY INVESTMENT OR INVESTMENT
ACTIVITY TO WHICH THIS COMMUNICATION RELATES WILL ONLY BE AVAILABLE TO AND
WILL ONLY BE ENGAGED IN WITH (I) RELEVANT PERSONS IN THE UNITED KINDGOM

AND (Il) QUALIFIED INVESTORS IN ANY MEMBER STATE OF THE EEA.

NEITHER THIS PRESENTATION NOR ANY PART OR COPY OF IT MAY BE TAKEN OR
TRANSMITTED INTO AUSTRALIA, CANADA OR JAPAN OR DISTRIBUTED DIRECTLY OR
INDIRECTLY IN CANADA OR DISTRIBUTED OR REDISTRIBUTED IN JAPAN OR TO CANADIAN
PERSONS OR TO ANY SECURITIES ANALYST OR OTHER PERSON RESIDENT IN ANY OF
THOSE JURISDICTIONS.

THIS PRESENTATION DOES NOT CONSTITUTE AN OFFER OF SECURITIES FOR SALE IN THE
UNITED STATES OF AMERICA. ACCORDINGLY, NEITHER THIS PRESENTATION NOR ANY
PART OR COPY OF IT MAY BE TAKEN OR TRANSMITTED INTO THE UNITED STATES OF
AMERICA, ITS TERRITORIES OR POSSESSIONS, ANY STATE OF THE UNITED STATES AND
THE DISTRICT OF COLUMBIA OR DISTRIBUTED, DIRECTLY OR INDIRECTLY, IN THE UNITED
STATES OF AMERICA, ITS TERRITORIES OR POSSESSIONS, ANY STATE OF THE UNITED

DIRECTORS, OFFICERS, EMPLOYEES, AGENTS OR ADVISERS HAS INDEPENDENTLY VERIFIEDSTATES AND THE DISTRICT OF COLUMBIA, EXCEPT IN RELIANCE ON AN EXEMPTION FROM

THE DATA CONTAINED THEREIN. IN ADDITION, CERTAIN OF THE INDUSTRY, MARKET AND
COMPETITIVE POSITION DATA CONTAINED IN THE PRESENTATION COME FROM THE
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COMPANY AND THE OTHER MEMBERS OF THE GROUP OPERATE. WHILE THE COMPANY
BELIEVES THAT SUCH RESEARCH AND ESTIMATES ARE REASONABLE, THEY, AND THEIR
UNDERLYING METHODOLOGY AND ASSUMPTIONS, HAVE NOT BEEN VERIFIED BY ANY
INDEPENDENT SOURCE FOR ACCURACY OR COMPLETENESS AND ARE SUBJECT TO
CHANGE AND CORRECTION WITHOUT NOTICE. ACCORDINGLY, RELIANCE SHOULD NOT BE
PLACED ON ANY OF THE INDUSTRY, MARKET OR COMPETITIVE POSITION DATA
CONTAINED IN THE INFORMATION.

THIS PRESENTATION DOES NOT CONSTITUTE AN OFFER OR INVITATION TO SELL, OR ANY
SOLICITATION OF ANY OFFER TO SUBSCRIBE FOR OR PURCHASE ANY SECURITIES AND
NOTHING CONTAINED HEREIN SHALL FORM THE BASIS OF ANY CONTRACT OR
COMMITMENT WHATSOEVER.

THIS PRESENTATION IS NOT DIRECTED TO, OR INTENDED FOR DISTRIBUTION TO, DIRECTLY

OR INDIRECTLY, OR USE BY, ANY PERSON OR ENTITY THAT IS A CITIZEN OR RESIDENT OR
LOCATED IN ANY LOCALITY, STATE, COUNTRY OR OTHER JURISDICTION WHERE SUCH
PUBLICATION, AVAILABILITY OR USE WOULD BE CONTRARY TO LAW OR REGULATION OR

THE REGISTRATION REQUIREMENTS OF THE U.S. SECURITIES ACT OF 1933 (THE

dZTFDVSJUJFT!BDULY /! Ul FI DPNQBOZ! T! TFDVSJUJFT!I| BWF! OPU

REGBFEREPUDNDERITHE SEOWRKTMES ACH ANCBMAE NOT BE OFFERED OR SOLD IN THE
UNBTED $TATES OFOAMERICAEEXCEBT FURSUANT TO AN EXEMPTION FROM, OR A
TRANSACTION NOT SUBJECT TO, THE REGISTRATION REQUIREMENTS OF THE SECURITIES
ACT.

THIS PRESENTATION IS NOT A PUBLIC OFFER OR ADVERTISEMENT OF SECURITIES OR ANY
OTHER KIND OF ADVERTISEMENT, IN THE RUSSIAN FEDERATION, AND IS NOT AN OFFER,
OR AN INVITATION TO MAKE OFFERS, TO PURCHASE, SELL, EXCHANGE OR TRANSFER ANY
SECURITIES IN THE RUSSIAN FEDERATION.

NO PART OF THIS PRESENTATION, NOR THE FACT OF ITS DISTRIBUTION, SHOULD FORM
THE BASIS OF, OR BE RELIED ON IN CONNECTION WITH, ANY CONTRACT OR COMMITMENT
OR INVESTMENT DECISION WHATSOEVER. THIS PRESENTATION DOES NOT CONSTITUTE A
RECOMMENDATION REGARDING THE SECURITIES OF THE COMPANY.

BY VIEWING THIS PRESENTATION, YOU AGREE TO BE BOUND BY THE FOREGOING
LIMITATIONS AND CONDITIONS AND, IN PARTICULAR, WILL BE TAKEN TO HAVE
REPRESENTED, WARRANTED AND UNDERTAKEN THAT YOU HAVE READ AND AGREE TO
COMPLY WITH THE CONTENTS OF THIS DISCLAIMER.
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MVideoEldorado

@O KEY FACTS ABOUT M.VIDEO-ELDORADO GROUP

r U

Top-10 ©

CE retailer worldwide!

with ~100m monthly traffic 2

#1 =
Online CE retailer in Russia®
33% CE online market share in 20298

Leading &

CE retailer in Russia®
27% CE market share in 2028

1I9m &2

Identified active customers?

with 72m loyal customer® base

%

~60%

Total online sales
with +109% YoY growth in 2020

% a |

~Tm m?2
Fulfilment area®

with outstanding last-mile capabilities

100% % RUB 0.5tn ~5-7% i
Prompted brand awareness’ GMV? Historical EBITDA

margin'®

86% NPS of M.Video/ 73% of Eldorado with +15% YoY growth in 2020

(1) Across global CE retailer specialists by revenue in 2019, data from Thomson Reuters; (2) Average monthly traffic for welts, app and stores in FY 2020; (3) Data for FY 2020 market share, GfK; (4)

Identified active customer denotes identified customers with at least one purchase for the last 12 months, data as of 31 Dec 2020; (5) Loyal customersapresent a group of authorized customers with active

loyalty cards; (6) Warehouse area in stores of ~540k m, distribution centers of ~418k m?, and regional distribution centers of ~83k n? as of 31 Dec 2020; (7) Brand Health Tracking, 260 cities of presence

M.Video and Eldorado stores (100k+ population), base 2020, customers CE during the last 6 months (9,599 respondents, Male éfale. 16-65 years),Millward Brawn A/R M/I-Marketing; (8) Q1 data for 2020,

base 39/35 M.Video / Eldorado stores, survey at the exit from the store "M&P ANALYTICS LLC"; (9) Gross Merchandise Value (GNfi¢ludes purchases in retail stores (including pick up orders), paid and

delivered online orders, paid shipments to legal entities from warehouses. Purchases made in stores and online orders may beade by individuals and legal entities. GMV includes sales of goods and services,

which may be owned by the Company or agents. GMV includes VAT, excludes returns and discounts offered to customers for the perting period. GMV is not Revenue of the Company; (10) IAS 17 EBITDA

margin in 2017-2019;

Source: Company data, GfK "Consumer Electronics industry report" (Jan 2021), M&P ANALYTICS LMiljward Brawn A/R M/I-Marketing 6/s1
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G UNMATCHED NATIONAL SCALE .
OF LOGISTICS BACKBONE
AND OMNICHANNEL PRESENCE

~T1m m?2 fulfiment areat

1 ,07 4 stores and 67 pce?

60% population coveragewith %

- ()
24 hours stock availability? N e
N T region (2x) };
@ L)) Nizhny Novgorod
19m active customers* y
'I.2bn traffic® ‘
) §

D

56m transactions®
Vladivostok

93% using in-store capabilities®

o S5M home visits®
Clm
60 |ast-mile partnerships*

(1) Warehouse area in stores of ~540k n#, distribution centers of ~418k m2 and regional distribution centers of ~83k m? as of 31 Dec 2020; (2) o/w 9 distribution centers and 58 miniregional distribution

centers as of 31 Dec 2020; (3) calculated as population of cities with M.VideeEldorado presence divided by total country populdéion as of Dec 2020; (4) as of 31 Dec 2020; (5) total traffic (including website,

app and stores) for FY 2020; (6) data for FY 2020;

Source: Company data

Information presented on the slide is related to M.VidecEldorado Group unless stated otherwise 7/81



MVideoEldorado

¢ PIONEER IN THE RUSSIAN CE MARKET SINCE s
INCEPTION WITH OUTSTANDING TRACK
RECORDS IN INNOVATION AND EXECUTION

# 1

Leading by innovation
and transformation!

B © ©

Launch of M.Video consumer app
. A =~ 2018
Launch of MMobile concept and product digital zones
Transition to omni model 2018-2019
2011-15
onii _ Consultant app roll-out
1st store piloting 202(|)ne store Lean store project 2019
CE market o 15 mins pick-u
in Russia In-store consumer loans Credit broker platform S P P
1993 2001 2016
1st specia”zed Loyalty programme Launch of mobile p|atf0rm RemOte|y aSS|Sted d|g|tal ConSUItationS
CE service center 2005 (consultant app) 2020
1997 t NON- i - 2016 . : :
i;ogon food IPO inRussia Leadership in last-mile partnerships
First-ever Successful integration 2020
trade-in Replacement of plastic bags of Eldorado, joining top-10 . .
program by paper bags global CE retailers 360 single customer view
1999 2008 2018 2020

Q Q
- . OneRetail OneRetail
Physical platform m Omni-Channel L Strategy roll-out

(1) In relation to above projects launched in 19932018, each of which was the first in the Russian CE market
Source: Company data
Information presented on the slide is related to M.VidecEldorado Group unless stated otherwise 8/s1



MVideoEldorado

m TOP VEN DOR, EMPI_OYER AND Strategy Day— 2021

INNOVATION RATINGS IN THE RUSSIAN

RETAIL REFLECTED IN CUSTOMER NPS

#1 for Vendors #l for Employees

%
Q. KINCENTRIC) ol : M Gugeo
o
(0] 0] (0] 90% 86 /O
Retailer of the year Best employer in Russial Best employer 84%
2020 2019 2019
77%
73%

75%

#1 in Innovations and Services

73%

DA / w 9( 60% 3MbAOPALD.Ry
T i)g;igh*r AWG Skolkovo 59%
O O O
#1 omni experience Quality award Innovation leader 45%
among Russian retailers For CIS innovation in retail 2017 2018 2019 2020
2020 category 2020 2019

(1) Applicable to M.Video brand; (2) Data NPS average for 20172019; Q1 data for 2020, base 39/35 M.Video / Eldorado stores, survey at the exit from the store
Source: Data Insight, LLC "MP Analytics", company data, https://tcgsummit.com/awards/
Information presented on the slide is related to M.VidecEldorado Group unless stated otherwise 9/s1



MVideoEldorado

¢ GROWTH FUELED BY STRUCTURAL stategy Day— 2021
SHIFT TOWARDS ONLINE

Strong GMV growth driven by online development leading
to increasing market share both in online and total market

GMW2 [ Share of sales with the use of online platform —O— Total CE Market sharé = —O— Online CE Market sharé
(RUB bn) ) dZUPTLJ ! &*
505
40%
o
437 Market share? 33 .0 /O
+12% °
(o) (%)
358 %
GMV CAGR 25.6% 26.1% Bl
2017-20 ‘ o —0
..................................................................... o
26.5%
o 20%
+72% fer 21.8%  20.3%
33% TOS CAGR
2017-20 13.5% 10%
20%
16%
L
2017 2018 2019 2020 2017 2018 2019 2020

(1) Gross Merchandise Value (GMV) includes purchases in retail stores (including pick up orders), paid and delivered onlinsders, paid shipments to legal entities from warehouses. Purchases made in stores and online

orders may be made by individuals and legal entities. GMV includes sales of goods and services, which may be owned by the Cpamy or agents. GMV includes VAT, excludes returns and discounts offered to customers for

the reporting period. GMV is not Revenue of the Company; (2) GMV and total online sales numbers are taken from pforma adjusted for Eldorado acquisition based on 20172018 financials; (3) GfK data for FY 2020

Source: Company data, GfK "Consumer Electronics industry report” (Jan 2021)

Information presented on the slide is related to M.VidecEldorado Group unless stated otherwise 10/s1



¢ WELL-DIVERSIFIED
ONLINE SALES ACROSS
ALL REGIONS IN RUSSIA

¢ TOS' by regions
in 2020 (RUB bn)
Center

St. Pete &
North RUB
Volga . /
Slberla

South

37

Moscow

101

(1) TOS denotes Total Online Sales
Source:Company data
Information presented on the slide is related to M.VidecEldorado Group unless stated otherwise

MVideoEldorado

Strategy Day 2021

“

¢ TOS' growth by regions
Y-o0-Y growth in 2020 (%)

"o I 152
voig | 2.
siveria [ 09

voscow I 55
cener | oo

South 96%

11/81



MVideoEldorado

¢ AGILE OPERATIONS AND FINANCIAL Stategy Day— 2021
MANAGEMENT ENABLED SUCCESSFUL
PANDEMIC RESPONSE

L3 L d . °
@ I-!ealﬂ: pl;lotechon Austerity Last-mile Contactless
via remactess measures parinerships last-mile
environment

All employment CAPEX Store operation Cashless
obligations met optimization flexibility payment

in 6 modes upon delivery

>90% of stores

. e o Remotely . . .
i Optimization . . . Universalization
remained open fon primizati assisted digital L v tzatl
at the peak of payments of store staff

of lockdown consultations

b

Source: Company data
Information presented on the slide is related to M.VidecEldorado Group unless stated otherwise 12/s1
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MVideoEldorado

Market Business Performance

¢ M.VIDEO-ELDORADO GROUP IS U
A COMPELLING DIGITAL STORY
IN A GROWING MARKET

Versatile dual brand Unigue Loyal client base Well invested Established countrywide
approach with and successful with high proprietary tech store presence and
high recognition hybrid business model retention platform effective logistics

Performance Strategy

One of the largest The market has already Robust financial profile dzl bdl j obhl I$$ o ¢ im!
and most attractive passed early stage of driven by strong strategy backed by established
CE markets globally structural shift to online operational performance governance

Source: Company data, GfK "Consumer Electronics industry report” (Jan 2021)
Information presented on the slide is related to M.VidecEldorado Group unless stated otherwise 14/s1



a
Market Business Performance

@ RUSSIAN CE MARKET IS ONE OF THE
LARGEST AND FASTEST-GROWING

MVideoEldorado

e CE markets! 2020 (Us$bn) ® CE markets! CAGR 2020-2024 in local currencies (%)
258 O 6.7%
= 207 | 5.0-5.6%"
= 70.7 = 4.5%
° 70.6 3.3%
— 63.7 o 3.2%
e 48.9 #9 (| 2.2%
= N 37.5 market i) 2.0%
1) 37.1 globally — 1.5%

o unn N 25.4 2 -0.2% Il oim

1) 22.1 -0.7% o

(1) Top selected countries

(2) Main CE categories according to GFKCE market covered by GfK panel only

(3) CAGR 20202024 of +5.0% and CAGR 2022025 of +5.6% based on GfK estimated main CE categories (CAGR 202025 for the other top-10 CE markets are not available);

Source: GfK "Consumer Electronics industry report" (Jan 2021) 15/s1



MVideoEldorado

Business  Performance
¢ GROWTH IN TOTAL ADDRESSABLE MARKET A

EXPECTED ACROSS ALL CATEGORIES

AND RELATED SERVICES IN RUSSIA

B Market/categories size in 2020/2025 (RUB bn) Categories growth 2020-2025 (RUB bn) e New ... Related ...

categories? services®
Main CE %
categories

V=
=
]l 3a

ol 86
113

116 . CE/Photo
285 IT/Office

2,025 MPA

' Telecom

2020 2025 2025

Main CE market! Main CE market! Total addressable CE market?

(1) Including 10% CE market not covered by GfK panel data; (2) GfK estimate for selected categories, not included in Main @&rket; (3) Company's estimate, not included in GfK panel

(4) Company estimate of the total addressable CE market, including selected new categories (provided by GfK) and related séces (estimated by the Company)

Source: GfK "Consumer Electronics industry report" (Jan 2021), company analysis

Information presented on the slide is related tothe Russia CE marketunless stated otherwise 16/s1



MVideoEldorado

Business  Performance
@D RUSSIAN CE MARKET IS SIGNIFICANTLY Stategy Day— 2021

UNDERPENETRATED VS. INTERNATIONAL
BENCHMARKS

1,850
~| L
o = R
2 1,600
k-
2 1350
g = 1) O
=
0
L=
- 1,100
Qo
o
c
0
"5_ 850 ' '
£
a R .
S
L I
i
L
100 © -
0 100 200 300 400 500 600

Average CE unit price? in 2020(US$)

(1) CE consumption per household in 2020 per GfK estimations; (2) Calculated as average unit price for @24 in 2020;
Source: GfK "Consumer Electronics industry report" (Jan 2021) 17/s1



MVideoEldorado

Business  Performance
¢ MAJOR CE CATEGORIES
ARE STILL UNDERPENETRATED IN RUSSIA

1\ Vacuum =\ Core
9 cleaners wearables

Strategy Day 2021

©

@ Dishwashers

99 ) Bl Hobs

RUB23.8bn ™

2020 Sales Value

7.1%l

CAGR 20202025

% of households!
o Russia [l 28%
Global [N 72%

France 62%
Italy 74%
Turkey 86%

RUB24.5bn™

2020 Sales Value

6.7%@

CAGR 202062025

% of households!’
Russia [l 17%
Global [ 36%

France 66%
Italy 51%
Turkey 84%

(1) % of households by countries; (2) Total market size was provided by GfK
Source: GfK "Consumer Electronics industry report" (Jan 2021), Eurostat, Rosstat

RUB24.1bn

2020 Sales Value

12.8% <l

CAGR 202062025

Sales value per capita?, US$

Russia [l 2.3
Italy 7.5
UK 8.7
France 11.1
Germany 12.7

RUB31.2bn®

2020 Sales Value

70.I°/Oﬁﬂ

CAGR 202062025

Sales value per capita?, US$

Russia [l 2.9
France 3.0
Italy 3.0
Germany 7.1
UK 8.5

18/81



MVideoEldorado

Business  Performance
¢ GROWTH IN MAIN CE CATEGORIES .

IS PREDOMINANTLY DRIVEN

BY PREMIUM PRODUCTS IN RUSSIA

2020 Sales value growth

MDA 721 sDA Telecom V=] 1m/ office | CE/Photo

= 1=

o Premum' N 60% N 647 I 717 I 36% B 29%

Uppert I 23 I 35 B 22 I c- B s

Average! 18% 14% 15% 17% 8%

Low? 10% 1M1% 1% 11% 8%

(1) Divided into quartiles depending on each category pricing
Source: GfK "Consumer Electronics industry report" (Jan 2021)
Information presented on the slide is related tothe Russia CE marketunless stated otherwise 19/s1



Market Business Performance

¢ EXPECTED GROWTH IN NEW CATEGORIES

WILL BE DRIVEN BY TECHNOLOGICAL

ADVANCES AND INNOVATIONS IN RUSSIA

A

@

8%

7%

MVideoEldorado

Strategy Day 2021

84

,Ioo/ CAGR 2025
o o CAGR 2025
lI lI /O CAGR 2025
13%
(o) CAGR 2025

CAGR 2025
2020 Gaming & Leisure Dental Care Air Treatment Drones Others'

Devices

(1) Including Core Wearables and Personal Scales

Source: GfK "Consumer Electronics industry report" (Jan 2021), RUB bn, new categories are not included in the main CE market
Information presented on the slide is related to the Russia CE market unless stated otherwise

2025
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Market Business Performance

€D VALUE-ADDED SERVICES FORECASTTO
GROW AROUND 10% P.A. WHILE ALSO
ENHANCING KEY CE CATEGORIES

S (s

PRI
6%

MVideoEldorado

Strategy Day 2021

403

A
o 13% CAGR 2025
@ 17% CAGR 2025
1 18% CAGR 20625
250 23% CAGR 2025
CAGR 20625
2020 Healthy lifestyle E2E Design Learning Home theater Others?

(1) Company estimate of services subsegment (RUB bn), not included in GfK panel data; (2) Including Woi®ameplace, Kitchen, Mobile device
Source: Company estimates

Information presented on the slide is related to the Russia CE market unless stated otherwise

2025
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MVideoEldorado
Business Performance

€ INCUMBENT PLAYERS ARE EXPECTED .
TO INCREASE MARKET SHARE AS ONLINE
SEGMENT OUTGROWS OVERALL MARKET

Dynamics of the CE market (ruz i) CAGR 2020-2025 Dynamics of the CE market structure (%)

27 105.6%

2.5

2.3
2.2
2.1

T A ©(2.6%)

offline
(o)
489 54% S/
44% °

Y % Others!
47% 43% 42% 40% 37% 36% ers

51%

89 U8 R Marketplaces
7% 7% °

4%

A (1) 14.5%

492 [l 50% [l 51% [l 52% LY.V LYY National chains

online
40%
26%
2019 2020 2021 2022 2023 2024 2025 2019 2020 2021 2022 2023 2024 2025

(1) Per GfK classification includes regional chains, other pure players, CSS, operators, other OER/TCR and all others
Source: GfK "Consumer Electronics industry report" (Jan 2021)
Information presented on the slide is related to the Russia CE market unless stated otherwise 22 /81



MVideoEldorado

Market Performance
¢ HYBRID MODEL WITH NETWORK U
EFFECTS SPINS UP CUSTOMER LOYALTY
AND VENDOR COLLABORATION

Vendor

Joint / collaboration
marketing \\g{
) / ‘

2 Product availability 0
. , and exclusivity
S @ 2 at best terms
(2]

Major client
touch-point

Fulfilment

(=) . Growing
customer
Custome@rs o @ OneRetail loyalty and
e ) Discovery NPS
o & choice \7 .

Transaction

23/81



MVideoEldorado

Market Performance
€D SET OF KEY COMPETITIVE ADVANTAGES TO e
SUPPORT FUTURE GROWTH

selection

Famous
brands

20

Advanced Effective
technology logistics

24 /81



Market Business Performance

€D SEAMLESS INTEGRATION BETWEEN
ONLINE AND OFFLINE CHANNELS
IS KEY FOR WINNING CUSTOMERS

Search

OFFLINE

MVideoEldorado

Strategy Day 2021

g Purchase

Search offline p
purchase offline

Share of customers
in Russia using both
o offline and online
before making a
purchase

[ [a]

Search online&offline -
purchase offline

Search online&offline -
purchase online

ONLINE

Search onlinep
purchase online

Source: Customer Journey CE market study, base of 16 cities with population of 500k+, customers in the last 6 months, male/feale, 1855 years, data for MarchNovember 2020; prepared by IRC LLC 25/81




MVideoEldorado

Market Performance
€D ONERETAIL ARCHITECTURE USES A MOBILE e
PLATFORM AS THE CORE TO CREATE A
HYBRID ONLINE AND OFFLINE EXPERIENCE

Customer Employee

Mobile interface interface

platform

Mobile app shared components

. Channel API
Business
services |aye|- Logistics Assortment, Loyalty Vendor
and delivery pricing, promo and campaigns management
Data Customer profile
foundation Data management platform
Infrastructure Reliable operations
and back office

Source: Company data
Information presented on the slide is related to M.VidecEldorado Group unless stated otherwise 26/s81



MVideoEldorado

Market Performance
€ MOBILE PLATFORM HACKS e
RETAIL AND BRINGS STORE

EXPERIENCE TO ONLINE
Consultant App' a

AJRRO-SMAES,

Personal client account '
with order history ¥ N22101907 397

Customer App

| Smart search
7 in full catalogue

43470°
0708 K Bbl4aYe. oarorosbTe K onnare 1434

Understanding of E’ Personal
offers

customer preferences

Personalized offerings ﬁ
and promos

Access to endless o
shelf across all stores o

\

Follow-up of one-retail
basket to customer app

|
% Promotions
= and bonuses
s

CmaprgoH Apple
iPhone 12 12868 AirPods
Black (MGJA3RU/A)  Wireless

o
_unum Ca...

84990°

19990

Online
payments

Credit
offering

39490°

CamoBbIBO3

M

V' Onnatits KapTos OHManH
M JIeKC

M

One-retail orders, seamless 0 «» | Chat
connection with the client c= N >/ support
s! dp ot v mudinoation &nd gheckohtvlhe mais focusotithe wandulpagt bppist upnf st ! j
ftluifldpngboz!t!csboe!sfdphojujpo-!mpzbmuz! bo

)2* ! Dpot vmubou! bgqg- MORTELW jgqswtkrhzd!ue j! tj d hbtof! eb!gbgtmjdibuj po! po! bl ubcmful! gp
to better understand customer needs, make individual proposals and use data analytics for more accurate business processes, hici ! j ngs p w
2781

Source: Company data
Information presented on the slide is related to M.VidecEldorado Group unless stated otherwise



MVideoEldorado

Market Performance
@ EXPLOSIVE GROWTH IN MOBILE Strategy Day— 2021

PLATFORM SINCE LAUNCH

Customer App

O N

22101907397

o

N22101907 397

4
0708 K BbIAAYE. [ogroTossTe k onnare 143470

Consultant App

F 2%

e Consultant App roll-out!(%) ® Monthly Active Users (i)

B # of stores connected to Consultant app

# of stores 1,074
041 1,038
825 839

30 ETN m H H o g
lack (MGJASRU/A)  wireless
2016 2017 2018 2019 2020 - B wenn QL Q2 Q3 Q4 Q1
394907
2019 2020

CamoBbIBO3
e Consultant App sales (rus m)
1 33,352 Onnamrb Kaprou OHNANH

2,771

® 17 x
growth 224 11392

165 185 278 S99

e Customer App sales (RUE )

10,197
_________________________________ 11eKC
® 69 x
growth
59,796 @ l 230 4,606 4,755
Yo
1,218
149 187 258 691
2019 2020 Q1 Q2 Q3 Q4 Q1
2019 2020

(1) M.Video and Eldorado stores as of 31 Dec for 2016&020; calculated as % of stores connected to consultant app divided by tatl number of stores

Source: Company data
Information presented on the slide is related to M.VidecEldorado Group unless stated otherwise 28/81



MVideoEldorado

Market Performance
€ TRAFFIC MONETIZATION OF MOBILE Stategy Day— 2021
PLATFORM IS SIGNIFICANTLY HIGHER
Customer App

Consultant App

2%

e Conversion rate 2020 (%)
6.3%

o

N22101907 397

01434707

®x1.9

e Conversion rate 2020 (%)

®x3.6

T
0708 K BbIAAYE. [logrorossTe K 0NNE:

Mobile platform

12%
(customer app)

Website

i
~ounum Ca...
849907 19990

y
\‘/ fo CmapréoH Apple
3 iPhone 12 128G8 AirPods
Black (MGJASRUA)  wireless

394907

e Checkout completion rate 2020 (%)

Mobile platform

M.Video offline
(consultant app)
. 0 aMOBbIBO3
¢ Average check and units per transaction 2020 (%) .
................................. ’ L7 R ek
2.1 / 9%
2.0 1.3
@ x2. ®Oxl.
Mobile platform Website Mobile platform
(customer app)
29/81

M.Video offline
(consultant app)

Source: Company data
Information presented on the slide is related to M.VidecEldorado Group unless stated otherwise



Market Business Performance

¢D SHARE OF MOBILE PLATFORM IN SALES HAS

CONSIDERABLE POTENTIAL FOR GROWTH

N22101907 397

o

Consultant App

2%

°Share in in-store
sales! %)

[oro!

i
~ounum Ca...

394907

3 9 o/ aMOBbIBO3
o M
u oM 11eKC

M

2020 Mid-term potential

(1) calculated as consultant app sales divided by offline sales plus consultant app sales; (2) calculated as customer app sat divided on web-platform and customer app sales

Source: Company data
Information presented on the slide is related to M.VidecEldorado Group unless stated otherwise

MVideoEldorado

N22101907 397

4
s k Boygave. [1oarorossTe K onnare 143470

849907 19990

y
\‘/ fo CmapréoH Apple
3 iPhone 12 128G8 AirPods
Black (MGJASRUA)  wireless

Strategy Day 2021

Customer App

~ \
*Share in online
sales2 %)
o)
~50%
e
12%
2020 Mid-term potential
30/81



Market Performance MVideoEldorado
¢ HIGH QUALITY ASSORTMENT THAT Mostpopular  Staieay bey 2021

ADDRESSES BROAD SPECTRUM
OF CUSTOMER DEMAND

g O \ * Optimal balance between inventory and coverage of customer needs
Indicative coverage of the Russian CE market size by SKUs?

EXCIUSIVQ assortment Russian CE market coverage
with ~11,000 exclusive SKU$

MYVideoEldorado

Our SKUs
. cover 73% ~0099%,
M I““?the catego_rles of the Russian CE market coverage
: & : requiring expert assistance
(14% of our GMV) 0 75 150 ~350
SKUs, k units
® Unmatched quality perception®
% of respondents considering "high quality of items" for corresponding player
~ 5\ Broad portfolio of
@ premium products 47
(7% of our GMV) 39
32
24 T
o 16 12
80% purchases 10 7
are done viadirect contracts
with manufacturers _
@ gy - ot OZON @ CBaAsHon AliExpress
CHUTHUAMHIKK
(1) exclusive SKU denotes SKU with over 85% market share for respective unit; (2) data for FY 2020 (3) Brand Health Tracki®@Q cities of presence M.Video and Eldorado stores (100k+ population), base
Q4'2020, customers CE during the last 6 months (2304 respondents, Male / Female 165 years),Millward Brawn A/R M/I-Marketing
Source: Company dataMillward Brawn A/R M/I-Marketing 31/81



Market Business Performance

MVideoEldorado

€ FLEXIBLE PRICING
GIVES COMPETITIVE EDGE

g

®® e

Source: Company data

U

Price setter for the

market thanks to superior
purchasing power

Price match offering
via online screening
(incl. marketplaces)

Attractive prices for loyal
customers through bonuses
and ongoing promotions

Smart promo
coordinated with
vendors

Sustainable strong
margins supported by strong
relationships with suppliers

N

match

Competitive Strategy Day— 2021
pricing
¢ Indicative pricing model for customer
. Q . ©
Price for loyal customers / Price | Screen: _ Average
smart promo price market price

Competitor 1

Competitor 2

Competitor 3

Competitor 4

Competitor 5

102%
Highest
price
99%
99%

98%

: Lowest

. price

101%
32/81



MVideoEldorado

Market Performance
¢D VENDOR COLLABORATION e
IS A KEY INGREDI ENT Wide product Most popular
Fo R Exc E PTI o NAL availability assortment

CUSTOMER SIS,
I |9
EXPERIENCE

M.VIDEO-ELDORADO
PLATFORM

"V:ndo: » loyalty
collaboration S @ and traffic

Favorable Competitive
terms pricing

©

Partnerships Better in-store Joint
and initiatives experience marketing

Customer

Source: Company data 33/81



MVideoEldorado

Market Performance -
€D VENDORS’ SIGNIFICANT MARKET DEVELOPMENT oo .o 0
FUNDS FOR MARKETING AND PROMO DRIVE
HIGH ROI FOR THESE ACTIVITIES

f U \ f U N\ f U N\

In-store Events
Brand-zones M.Video Electronics Show 2019

Source: Company data 34/81



Market Performance % M.\/iﬂEldore@o
@D THE GROUP IS AN ESSENTIAL PARTNER
FOR TOP CE VENDORS IN RUSSIA

Group's share in sales * Mutually beneficial relationships acknowledged by suppliers
of top-7 largest CE vendors

in Russia!

Y/ Ui spvhi pvu! Tyearhistooyhn!Ruskid, we always have been passionate
M VideoEldorado about providing our high-quality products and services to Russian consumers.
Ui jt!xpvmeo!u!cf!qgpttjcmf! xjuipvu!b!ijhimz!e
Vendor #1 We appreciate that M.VideoEldorado Group has been helping us make this
possible for 28 years already.

Vendor #2 = DH Kim, President of Samsung Electronics CIS SAMSUNG
endor ()

44 'nthe pastyears Huawei is dedicated to be a premium brand, and as well
Vendor #3 49% M.Video dedicated to be a premium retailer in the industry and has built
the leading branding merch in the industry. We think that in the past years
our collaboration is win-win collaboration.

O,
Vendor #4 61% Leo Lee, President Huawei's Russia division 2 HUAWEI

Vendor #5 24% 44 MVideoEldorado Group has built a unique business culture in the Russian market,

combining the best parts of European and Russian business practices. The most

important ingredient of M.Video-F me ps bep! Hspvg!t!tvddftt!jt!ui
Vendor #6 43% earned from consumers and their ability and willingness to follow new trends. The

Group is in a unique position in the world to create a successful and exemplary

hybrid model combining offline retail with the efficiencies and opportunities of
Vendor #7 24% online and databased consumer engagement. 4

[ ]

Olmez Oguzhan, General Manager, Groupe SEB B

(1) Top-7 largest CE topA brand owners by sales in Russia for FY 2019
Source: Company data 35/81



MYVideoEldorado

COMPREHENSIVE SERVICE OFFERING IS
ESSENTIAL FOR SUCCESSFUL CE BUSINESS

A Expanded conditions for returns
(30 days vs 14 days by law)

AdzZRvij dl ! premiwj df LJ
or exchange in 72h

L, A Installation on a turnkey basis

A ~0.5m installations per year
(~10% of all deliveries)!

Credit platform

L A 12 partners offering (9 banks)2

A Credit availability online via
10 mins application process

A Wide range of insurance programs:
goods, home, health, travel, car, pet §

A ~700 k insurance plans
sold per year'

ASvttjb!t!gjstu! gslpkfdu!
A sticking screen protectors for the recycling of electronics y

A Settings and soft/apps A 1kt of electronicsl
installation for devices recycled per year

(1) data for FY 2020; (2) data as of 31 Dec 2020
Source: Company data
Information presented on the slide is related to M.VidecEldorado Group unless stated otherwise 36/s1










































































































































